Social Networking: How the Next

Generation Communicates.

Nic Taylor
Associate Director of Admissions

SVSU




e
Topics for Discussion:

- What was social networking?

(Pre-Web 2.0)

. What is social networking

now? (Web 2.0)

. S1tes t hat
donot use.

. How does video fit in?

. How are advertisers and
Universities using these
communications options.

: Predicting what comes next.
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Pre-Web 2.0 Social Networking

. Email: still a pain in the neck todayJ e .
- Ameri ca Onl i ne: oAl M6 1 n

: People would have to Verbally or electronically share a
ousernameod to connect t o

one on onec.

. The ochat roomo: Speci al

than two usernames to post in real time.

. The personal website: Allowed the user to share information
about themselves, but not communication was received in

real time.
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Social Networking in the 2.0 World

- Web 2.0 is the o0jargono

when describing a real time format for a web site.

. 0Re al time formatod means

websites can interact and change the data posted to a website.

- This may include posting pictures, videos, read and response

blogging, and many other activities.

- The cornerstone for Web 2.0 thought is the idea of the
o0Soci al Net wor k Sitebo
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Remember this?

: http: / / WWW. youtube.com/ watch?v=UES gDRjUBVE



http://www.youtube.com/watch?v=UE8gDRjUBvE

Now What are Students Using?

- Myspace.com was the tirst major Social Network to hit the

U.S. and really became popular starting in 2004.

- Sl nce then, todayo0os gen
students have rejected
freaks of the worl d whdo
cited in the New York Times June of 2008 J

- In late 2006, Facebook.com opens the doors to any user
(previously it was only open to college students, who still

dominate the site).

. Let s t aklemp/davelootkee
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http://www.new.facebook.com/

Can you see why this exists?




The Video Age Online: The Next Wave

- 0 N e a r-fifthypf ArBeific@ households who use the
internet watch television broadcasts online, double the
Vi ewer s hi onsiimermt@netBfHobheler. O
Sept. 4t 2008

- Take Web 2.0 and now add the affordability of digital video.
You get a world where anyone can be there own TV station

director, and others can react.
. The grandaddy of them all:
. And
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http://www.youtube.com/
http://www.youtube.com/watch?v=mnzkfb3-eMw&feature=related
http://www.youtube.com/watch?v=mnzkfb3-eMw&feature=related
http://www.youtube.com/watch?v=mnzkfb3-eMw&feature=related
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How do Universities Take Advantage of
the Web 2.0

- As you can probably tell, every corporation and anybody
looking to advertise to this generation is lining up to find
ways to use Web 2.0.

- SVSU currently hosts a

. There are opportunities to advertise to certain segments of

populations (i.e. people from ages 15 to 18 with a high

school listed in Genesee county)

- Cost = $30, 000 approxi
Probably not any t1 me
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http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php
http://www.new.facebook.com/home.php

Predicting the

Current trends in video are suggesting two new

developments.

1. Glitz and glamour are being washed out of the meaningful

communication world.

2.The faster one can respond, the more they will use it.

Therefore we can theorize that live communication beyond
telephone and text is where the next generation of electronic

communication will go.
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For more info:

- You can facebook me J

. Or email me at njtaylor@svsu.edu.



mailto:njtaylor@svsu.edu

