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Social Networking: How the Next 

Generation Communicates.



Topics for Discussion:

·What was social networking? 
(Pre-Web 2.0)

·What is social networking 
now? (Web 2.0)

·Sites that students useé. Or 
donõt use.

·How does video fit in?

·How are advertisers and 
Universities using these 
communications options.

·Predicting what comes next.



Pre-Web 2.0 Social Networking

·Email: still a pain in the neck today Jé.

·America Online: òAIMó instant messaging.

·People would have to verbally or electronically share a 

òusernameó to connect to a main data source to communicate 

one on one. 

·The òchat roomó: Specially hosted sites that allowed more 

than two usernames to post in real time.

·The personal website: Allowed the user to share information 

about themselves, but not communication was received in 

real time.



Social Networking in the 2.0 World

·Web 2.0 is the òjargonó name that most corporations use 

when describing a real time format for a web site.

·òReal time formató means that both a host and a user of 

websites can interact and change the data posted to a website.

·This may include posting pictures, videos, read and response 

blogging, and many other activities. 

·The cornerstone for Web 2.0 thought is the idea of the 

òSocial Network Siteó



Remember this?

·http://www.youtube.com/watch?v=UE8gDRjUBvE

http://www.youtube.com/watch?v=UE8gDRjUBvE


Now What are Students Using?

·Myspace.com was the first major Social Network to hit the 

U.S. and really became popular starting in 2004.

·Since then, todayõs generation of high school and college 

students have rejected the idea of sharing web space with òthe 

freaks of the world who just want to talk about themselvesó ð

cited in the New York Times June of 2008 J

·In late 2006, Facebook.com opens the doors to any user 

(previously it was only open to college students, who still 

dominate the site).

·Lets take a lookéé http://www.new.facebook.com

http://www.new.facebook.com/


Can you see why this exists?



The Video Age Online: The Next Wave

·òNearly one-fifth of American households who use the 

internet watch television broadcasts online, double the 

viewership from 2006.ó ðConsumer Internet Barometer 

Sept. 4th, 2008

·Take Web 2.0 and now add the affordability of digital video. 

You get a world where anyone can be there own TV station 

director, and others can react. 

·The grandaddy of them all: http://www.youtube.com/

·And, http://www.youtube.com/watch?v=mnzkfb3-

eMw&feature=related
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How do Universities Take Advantage of 

the Web 2.0

·As you can probably tell, every corporation and anybody 
looking to advertise to this generation is lining up to find 
ways to use Web 2.0.

·SVSU currently hosts a òFanó page 

·http://www.new.facebook.com/home.php#/pages/Sagina
w-MI/Saginaw-Valley-State-University/8064829878

·There are opportunities to advertise to certain segments of 
populations (i.e. people from ages 15 to 18 with a high 
school listed in Genesee county)

·Cost = $30,000 approximately in October of 2007é 
Probably not any time sooné
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Predicting the Futureé

·Current trends in video are suggesting two new 

developments.

·1. Glitz and glamour are being washed out of the meaningful 

communication world.

·2. The faster one can respond, the more they will use it. 

·Therefore we can theorize that live communication beyond 

telephone and text is where the next generation of electronic 

communication will go. 



For more info:

·You can facebook me J

·Or email me at njtaylor@svsu.edu. 

mailto:njtaylor@svsu.edu

